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Taylor is regarded as the father of scientific management. He thought that by analysing work, 
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However, his famous line, that even an intelligent gorilla could be trained to do Schmidt’s 
job, actually refers to the dehumanization of human work. A range of questions hence arises, 
such as: Why are Taylor’s ideas coming up on the management agenda even today? What 
arguments are brought up by neo-Taylorism? Which of Taylor’s contributions still stand 
scientifically, and which ones should be unlearned by today’s researchers and practitioners? 
What are the new approaches that we need to focus on? 
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was to rethink the ideas of “scientific management” from the point of view today’s 
management sciences. As a result of the above mentioned aim our conference provided a wide 
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